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	relating to distribution of power between people, citizens and government, and between governments, (e.g. legislation)
	Relating to distribution of power in the workplace, micro- and macro-economic forces and trends (e.g. unemployment)
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	Relating to cultural lives of communities and general trends (e.g. ageing, or westernisation)
	Relating to capital and human components of technical progress (e.g. the internet)
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